
Every health condition 

is different 

 

Health care behaviour 

is a paradox 

 

Health and Wellness is 

the destination. Self 

Care is the actionable 

behaviour 

 

Find the  

Consumer within the 

PatientTM 
At Self Care Catalysts, we help businesses dis-

cover and leverage growth opportunities in 

health and wellness through self care. 

 

Our research, methodologies, and strategic 

advisory services are designed for the business 

of health. It's all about understanding consum-

ers’ health behaviour, gaining important in-

sights and then isolating what truly matters.  

www.selfcarecatalysts.com  

Remove uncertainty, to act on what truly matters. 

Our Research and Methodologies; isolating key 

elements and cutting through research clutter to 

explain and isolate the "whats and whys" of con-

sumer health behaviour.  
 

 

 

Drive behaviour change. 

Health care behaviour is a paradox; people know 

what to do, but they don't do it. Consumers are 

changing, are you?  
 

 

 

Make business decisions with better precision. 

Trends are not enough. Our research shows that 

each condition has its own signature of health mo-

tivations, goals, attitudes, emotions, behaviour, 

influencers and supporters. 

 
 

 

Ignite growth for your business. 

Knowing who are most likely to listen, why they will 

listen to you, and what truly matters, allows you to 

reach, influence, and shape consumer health be-

haviour. 
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Health Culture AnalysisTM 

Health culture internal and external scoping: market assessment. 

Explains behaviour, beliefs, customs, traditions, triggers, self assessment, 

health culture context setting. 

Self Care Culture QuarterlyTM (subscription) 

Aggregated Self Care information on trends, developments, conditions,  

behaviours and influences. 

Self Care Ignition WorkshopTM 

An overview of business issues and exploration of opportunities with your 

consumer and their condition. 

Growth Exploration and Prioritized Opportunities by understanding your 

consumer with a self care lens. 

My QofL JournalTM 

A unique combination of qualitative and quantitative exploration of a health 

condition's impact on patients and consumer's quality of life experiences. 

Generates insights for better patient and consumer engagement, treatment, 

adherence, communications and development of innovative health solutions. 

Health SignatureTM 

Deeply understand specific health behaviour. Shows us how consumers 

actually act. Specific to a consumer, their condition and their situation. Shows 

the interaction of health cognitions, emotions, motivations, behaviour change 

intentions. 

Influence Mapping  

Identifies connective points that ultimately drive consumer influence.  

Identifies the most crucial Key Opinion Leaders you need to cultivate. Patients 

and consumers seek information and guidance from various influencers and 

supporters.  

Health Expert AnalysisTM 

Each patient and consumer is seen uniquely by every healthcare professional. 

Explores the differences in patient and consumer profiles as revealed by 

various healthcare experts.  

Self Care BeePOLLTM 

Our study of how consumers and patients actually manage their health. Based 

on an online survey of 4,500 North Americans (3,000 Americans and 1,500 

Canadians) that investigated consumer and patient health motivations, goals, 

attitudes, emotions, behaviour, influencers and supporters across 68 health 

conditions. 
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MyHeal thTicker T M   

Isolates the factors that drive consumer and pa-

tient behaviour change. Self Care Catalysts' innova-

tive proprietary process to deeply understand spe-

cific health behaviours.  

 Specific consumers, their conditions and 

their situations 

 Interaction of health cognitions, emotions, 

motivations, behaviour change intentions 

 Isolates consumer health behaviours that 

truly matter to them 

 

Validate and Isolate: 

Decision Enablers 

Decision Accelerators 

Decision Stoppers 

Sel f  Care Cata lysts   

Pat ient Inte l l igence Reports T M  

 

 Integrated Self Care analysis of the con-

sumer within the patient and the patient 

within the consumer 

 Outlines the health decision making process 

that drives their motivations and behaviours 

by health condition 

 

Condition-specific report 

that understands  
Health Culture,  

health motivations,  goals, 

attitudes, emotions,  

behaviour, influencers and 

supporters  

4-Step Quick Assess 

Process 
Step 1: Quantitative (Keypads) 

 Administer questionnaire /show stimulus 

 Gather the Emotional Response 

 View data live in client room (real time) 

Step 2: Data Review (w clients) 

 Quickly review the data in client room 

 Select the best respondents for Qual 

Step 3: Qualitative Group (w moderator) 

 Professionally moderate group 

Step 4: Immediate Reporting 

 The data is instantly available; 

 Top line review of qualitative is instant 

Sel f  Care Market ing 

Training  

 Learn the elements of successful market-

ing in the unique self care environment, 

from a consumer-centric perspective 

 Become an agent for change and innova-

tive marketing in your organization 

 Gain understanding of health as a business 

 Learn how marketing in the self care envi-

ronment differs from traditional food or 

packaged goods marketing 
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MyHealthTickerTM 

Our powerful three-way statistical 

data analysis methodology 

validates and isolates Decision 

Enablers, Decision Stoppers and 

Decision Accelerators 

The Self Care Opportunity Discovery 

ProcessTM 

Quantitative and Qualitative 

assessment of Health Culture, 

Expert Analysis, and Consumer 

Wants/Needs State 

Self Care Integrated Decision Making 

Process Framework™  

Integrates the principles of health 

beliefs as applied to specific health 

conditions. Focuses on 

understanding consumer self care 

behaviours that can influence 

change 

The Self Care Deep TruthTM 

Understand the Consumer Health 

Experience, their Treatment and 

Coping Considerations, and their 

Decision Treatment Path   

Strategic Framework Application 

Provides the inputs essential to 

developing Positioning 

Statements, Consumer 

Segmentation, Targeting, Brand 

Value Proposition and Messaging, 

New Product Development, and 

Marketing Plans  

Self Care Catalysts  
Find the  

Consumer Within the PatientTM 
 
 

Who Are Most Likely To Listen  

Why They Will Want to Listen to You 

What Truly Matters to Them 

How To Communicate  

More Effectively 

How to Reach, Influence  

& Shape Their Health Behaviour 

How To Influence Consumer  

Compliance & Loyalty 

  

www.selfcarecatalysts.com 
4145 North Service Road Ste 200,  

Burlington, ON  L7L6A3 

T 905 315 5044  
 

info@selfcarecatalysts.com  

Self Care Catalysts Innovative  
Proprietary Processes 
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